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ILLUSTRATIVE PROGRAMME FOR TRAINING IN TRADE PROMOTION 
UNDER GENERAL SPONSORSHIP OF GATT INTERNATIONAL TRADE CENTRE 

A Twenty-Week Programme - Suggested by the United States 

Basic orientation in international trade and its contribution 
to national income and economic growth, including outline of -
the history and evolution of trade. 

Week II . Interviews with officials concerned with trade promotion 
One or more European regarding its commercial intelligence programme, with export 
country managers, export merchant houses, and trade associations 

regarding the information and assistance they consider 
necessary to promote exports. Tour of the major port. 

Week III 
New York 

Ô 
Week IV 
Washington, D.C.* 

View of the arrival of imports into thé Port of New York 
(New York Port Authority). Customs, quarantine, warehousing, 
receiving and forwarding operations-. Visit to a commodity 
exchange, freight-car marshalling yards, air freight terminus. 
Purpose: to drive home the immense volume and value of 
international goods handled at a major port in the Western 
world, the importance of proper packing and labelling and of 
accurate documentation. 

Welcome to the University Campus, where trainees will be 
quartered, take meals, and receive certain lectures and 
instruction during training programme. Explanation of the 
practical emphasis in the programme on people and firms as 
the activators of trade, through which changes in textbook-
type' totals must be made. 

Orientation and welcome to Commerce Department, where some 
lectures, consultation, and instruction will be given and some 
project work carried on. Lectures at International Visitors 
Center on the American scene, including religion, race, 
relations, culture in general. 

Tours of city and environs. 
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Weeks V and VI 
Washington* 

University presentation; starting with the basic situation 
of the mutual interest and benefit when there are would-be 
buyers and sellers, and proceeding through the mechanics and 
the historical, social and personal influences involved in 
trade across national frontiers. Channels of distribution: 
agents and representatives; wholesalers, retailers; 
subsidiaries. Payment arrangements: commercial banking 
services, credit; documentation; insurance; shipping; 
legal aspects (e.g. arbitration). 

Visits to export merchant houses, freight forwarders, 
combination export managers, commercial banks, etc. 

Weeks VII and VIII 
Washington 

Lectures at Commerce Department: the rôle of governments in 
controlling and assisting international trade. General con
cepts of national commercial policies of developed countries. 
Tariff and non-tariff barriers, quotas, bilateral agreements, 
international commodity agreements, anti-dumping controls. 
Assistance to national traders - trade statistics, commercial 
intelligence. General description of operations of foreign 
service commercial representatives in gathering intelligence. 
The operations of the Commercial Intelligence Division of the 
Commerce Department. Field office operations providing 
intelligence to the businessman. Publications and credit 
reference services. Consultation with Commerce Department 
officials. 

Week EC 
Washington 

Department of Commerce Lectures: Thê  positive rôle of 
government in promoting exports. Presenting the export story 
to the businessman - how to get into exporting; assisting 
the exporter with positive promotion vehicles, trade centres, 
fairs and exhibitions, trade missions, product displays and 
demonstrations. Visits to Commerce Department Field Offices, 
attending business seminars in action, visit to a foreign 
trade centre In an American city. 

Week X 
Washington 

Consultation, Commerce Department. Individually tailored 
analysis for each student of his country1s resources and 
export potential and of possible markets for those exports< 
in the United States. 
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Weeks XI and XII 
Washington:* 

University lectures and discussion sessions; Marketing 
(selling, advertising, research, and co-ordination) in the 
developed countries (EEC, Australia, Mexico, Sweden, etc., as 
well as United States): mass consumer markets, and similar 
developments in industrial and professional purchasing (e.g. 
industrial equipment and components, prescription drugs); 
markets within markets - speciality markets for luxuries 'and 
novelties. 

Advertising, publicity, and public relations, including the 
importance of opinion makers and style leaders. 

Tourism: University lectures, in consultation with United 
States Travel Service, Pan-American Airways, Hilton 
International Hotels, -etc. 

Market survey insights and outlook, including how the modern 
housewife buys, secures credit at the neighbourhood depart
ment store branch (Cf. Sears United States and Latin America) 
Diversification of products and services in supermarkets, 
shopping centre speciality stores. 

Marketing of raw materials including foods in the developed 
countries. 

Week XIII 
Washington: 

Term project: prepare a draft marketing plan for a potential 
export from the trainee's country to the United States, e.g. 
handicrafts, speciality foods or beverages. 

Weeks XIV and XV 
Washington: 

Lectures at Department of Commerce: techniques of the 
commercial attache office organization, reference library, 
means of publicizing the country's products (publications, 
motion pictures, television, display areas, lectures). 
Getting established personally in the community - whom to 
cultivate, how to cover the territory, how to secure trade 
and market information from Government and from other sources 
such as newspapers and magazines, how to evaluate business 
firms. 



Spec(66)32 
Page 4 

Weeks XVI to XIX Tour of selected field, offices of the Department of Commerce, 
visiting factories and other industrial plants, Chambers of 
Commerce, department stores, advertising media and agencies, 
import-export houses. 

Week XX Department of Commerce: final consultation, exploration of 
Washington: individual questions and projects, evaluation of course 

content, Graduation ceremonies. 

* 
Washington DC is used illustratively. In actual practice the city would 

depend on the University chosen to co-operate in the training programme. 


